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Impact of Stigmatized Topics
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Stigmatized topics related to Core 
Values and Beliefs
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Flow of the Study

Show the campaign

Survey
(persuasiveness, awareness, empathy, perc. of 

social support, comfort level)

Show high support

Survey again
(persuasiveness, awareness, empathy, perc. of 

social support, comfort level)

Impact of the 
campaign only

Impact of the 
campaign and 
social support



Results

Independent Variables Dependent Variables

1. Pre-existing attitude towards equal rights 
- Between Subject

2. The order of the survey
- Within Subject 

1.   Personal Opinion
a) Persuasiveness
b) Awareness
c) Empathy
d) Perc. Of Social Support
e) Comfort Level

2.   Change of Attitude



2

3

4

5

6

Before Support After Support

Supporting Attitude

Results

Persuasiveness Ratings

Pe
rs

u
as

iv
en

es
s 

R
at

in
gs



2

3

4

5

6

Before Support After Support

Supporting Attitude

Opposing attiude

Results

Persuasiveness Ratings

Pe
rs

u
as

iv
en

es
s 

R
at

in
gs



2

3

4

5

6

Before Support After Support

Supporting Attitude

Opposing attiude

Results

Persuasiveness Ratings

Pe
rs

u
as

iv
en

es
s 

R
at

in
gs

Similar pattern observed for awareness factor too
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Summary of Results

Participants 
Supporting
Equal Rights 
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Opposing

Equal Rights
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Polarized
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Participants

Campaign 
Supporting
Equal Rights

(High Support) 

Study Procedure: Stage 2

Step 1

Campaign 
Opposing

Equal Rights
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Campaign 
Supporting
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Opposing
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Study Design: Stage 2

Evaluation Criteria

Persuasiveness EmpathyAwareness Comfort LevelPerc. of Social Sup.

Fairness Intended DonationSense of Community

Measures appropriate 
for comparison 

scenarios



Stage 2: Results

Independent Variables Dependent Variables

1. Pre-existing attitude towards equal rights 
- Between Subject

2. The type of the campaign
- Within Subject 

1. Persuasiveness

2. Awareness

3. Empathy

4. Perc. Of Social Support

5. Comfort Level

6. Fairness

7. Sense of Community

8. Intended Donation

3. The amount of support
- Within Subject 
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Stage 2: Opinion Towards Attitude-Inconsistent Campaign

Supporting Equality Opposing Equality

“On humanitarian ground, I feel 
sympathetic to the campaign 

owners, although I do not agree 
with him.” (P12)

“Homosexuality is a sinful act to 
God. He is just suffering the 

consequences of his sin.” (P39)
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Thank You

Group Website                                                          Crowdfunding Projects @ UIUC 
http://cascade.cs.illinois.edu/ http://crowdfund.cs.illinois.edu/
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